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Meras

e Authentically Arabic and familiar: it feels local, easy to pronounce, and naturally trustworthy from the first time you
hear it.

A meaning that fits real estate: "Meras"” connects to the idea of legacy / lasting impact — perfect for a developer
building homes meant to endure and carry value over generations.

» Premium without trying too hard: the sound is smooth and elegant, giving a refined, upscale feel without being flashy.
» Signals continuity and permanence: it implies this isn’t just a unit being sold — it’'s something that stays, grows in
value, and leaves a mark.

e Strong for marketing and identity: it supports simple, memorable lines like:

e Meras — A legacy to live In

» Meras — Value that lasts

» Scalable as a brand system: works as a company name and as a consistent project nhaming structure (e.g., Meras
Residences / Meras Gardens / Meras Heights).
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1S a typographic logo that puts Arabic lettering at the center—a modern trend in real
anding.

stable strokes communicate strength, trust, and permanence, while the elegant
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IDENTITY SYSTEM

We selected this color palette to build a premium and trustworthy real estate identity as follows:

The deep navy was used as the primary color for the logo, headings, and main backgrounds to convey strength and stability.
We also incorporated teal in elements that require a sense of trust and calmness (such as website sections, navigation, and

service highlights). Slate blue was chosen as an excellent secondary color for templates, patterns, and social media
backgrounds, maintaining a modern, calm aesthetic. Meanwhile, sandy gold will be used only as subtle accents (dividers,
icons, buttons, and a stamp/badge) to communicate luxury and prosperity without exaggeration. Finally, off-white will serve as
the primary background color to ensure clarity and consistency across both print and digital applications.
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NEWSPAPER Hrlol\\WAS RIS AUTHENTIC TEAL COMPOSE BLUE SLATE BLUE NAVY
Hex #F5F1E8 Hex #DBA86D Hex  #4A93DD Hex #3D85C5 Hex  #074782 Hex #0B1B29
RGB 245,241,232 | RGB 219,168,109 RGB 74,147,221 RGB 61,133,197 RGB 7,71,130 RGB 11,27, 41

CMYK 0,2,5, 4 CMYK  0,23,50,14 LIS o, 82,0, 0 CMYK  69,33,0, 23 CMYK  100,80,22,7 CMYK  73,34,0, 84



DEEP NAVY
Hex #0B1B29 COMPOSE BLUE

RGB 11,27, 41
CMYK  73,34,0, 84

Hex #3D85(C5
SLATE BLUE RGB 61,133,197

CMYK 69, 33,0, 23
Hex #074782

RGB 7,771,130
CMYK 100,80,22,7

AUTHENTIC TEAL

Hex #4A93DD
RGB 74,147, 221
CMYK  68,33,0,0

NEWSPAPER

BRONZE BLUSH

Hex #F5F1ES
RGB 245, 241,232
CMYK 02,5, 4

Hex #DBA86D
RGB 219,168,109
CMYK  0,23,50,14
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Typography

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt

Calibri

$380¢
VYYE0TVAAQ.
C()*&AZSH@ !

Calibri-bold Calibri-regular Calibri-light
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Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt

Palatino Linotype

AaBbCcDdEeFtGgHIiJjJKKLIMmNNOo
PpQgRrSsTtUuVvWwXxYyZz
1234567893 (@#$"* %)

Palatino Linotype Regular  Palatino Linotype Bold
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THANK YOU!
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